Video ads more powerful as motion & sound are together
whether for recall building or consideration
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Average attention vs Situation across mobile platforms WHEN SOUND & IMAGE ARE ON
sound volume

Sound On Avg Avg 290
(A) Volume Volume Brand consideration
71+ volume |62 (when on) (B) (overall) (A*B) 260
BVOD * 90 44 40
YouTube 87 48 42 Brand awareness
Instagram 20 41 1
0-70% volume |48
Facebook 72 16 11

Ad recall

* Broadcaster Video On Demand
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Sources: Karen Nelson-Field/Screenforce . Not all reach is equal- DACH Edition, Jul 2020
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